UNITED STATES

SECURITIES AND EXCHANGE COMMISSION
Washington, D.C. 20549

FORM 8-K

CURRENT REPORT

PURSUANT TO SECTION 13 OR 15(d) OF THE
SECURITIES EXCHANGE ACT OF 1934

Date of Report (Date of earliest event reported): May 5, 2022

TUATARA CAPITAL ACQUISITION CORPORATION

(Exact name of registrant as specified in its charter)

Cayman Islands 001-40049 N/A

(State or other jurisdiction of incorporation) (Commission File Number) (IRS Employer Identification No.)

655 Third Avenue, 8th Floor
New York, New York, 10017
(Address of principal executive offices, including zip code)

Registrant’s telephone number, including area code: (917) 460-7522

Not Applicable
(Former name or former address, if changed since last report)

Check the appropriate box below if the Form 8-K filing is intended to simultaneously satisfy the filing obligation of the registrant under any of the
following provisions:

Written communications pursuant to Rule 425 under the Securities Act (17 CFR 230.425)
Soliciting material pursuant to Rule 14a-12 under the Exchange Act (17 CFR 240.14a-12)
Pre-commencement communications pursuant to Rule 14d-2(b) under the Exchange Act (17 CFR 240.14d-2(b))
Pre-commencement communications pursuant to Rule 13e-4(c) under the Exchange Act (17 CFR 240.13e-4(c))

ooox

Securities registered pursuant to Section 12(b) of the Act:

Name of each exchange on

Title of each class "ﬁ‘ading Symbol(s) which registered
Class A ordinary shares, par value $0.0001 per share TCAC The Nasdaq Stock Market LL.C
Redeemable warrants, each whole warrant TCACW The Nasdaq Stock Market LL.C

exercisable for one Class A ordinary share at an
exercise price of $11.50

Units, each consisting of one Class A ordinary share TCACU The Nasdaq Stock Market LL.C
and one-half of one redeemable warrant

Indicate by check mark whether the registrant is an emerging growth company as defined in Rule 405 of the Securities Act of 1933 (§230.405 of this
chapter) or Rule 12b-2 of the Securities Exchange Act of 1934 (§240.12b-2 of this chapter).

Emerging growth company

If an emerging growth company, indicate by check mark if the registrant has elected not to use the extended transition period for complying with any new
or revised financial accounting standards provided pursuant to Section 13(a) of the Exchange Act. O




Item 7.01. Regulation FD Disclosure.

In connection with the contemplated business combination between Tuatara Capital Acquisition Corporation, a Cayman Island exempted company
(“TCAC”) and SpringBig, Inc., a Delaware corporation (“SpringBig”), as disclosed in the Registration Statement on Form S-4, filed on February 10, 2022,
as amended, TCAC and SpringBig have prepared a revised investor presentation. The investor presentation is furnished as Exhibit 99.1 hereto and
incorporated into this Item 7.01 by reference.

The foregoing (including Exhibit 99.1) is being furnished pursuant to Item 7.01 and will not be deemed filed for purposes of Section 18 of the Securities
Exchange Act of 1934, as amended (the “Exchange Act”), or otherwise be subject to the liabilities of that section, nor will it be deemed to be incorporated
by reference in any filing under the Securities Act of 1933, as amended, or the Exchange Act.

Additional Information and Where to Find It

TCAC has filed with the SEC a Registration Statement on Form S-4 containing a proxy statement/prospectus relating to the Business Combination, which
will be mailed to its shareholders once definitive. This Current Report on Form 8-K does not contain all the information that should be considered
concerning the Business Combination and is not intended to form the basis of any investment decision or any other decision in respect of the Business
Combination. TCAC'’s shareholders and other interested persons are advised to read the preliminary proxy statement/prospectus and the amendments
thereto and, when available, the definitive proxy statement/prospectus and other documents filed in connection with the Business Combination, as these
materials will contain important information about TCAC, SpringBig and the Business Combination. When available, the definitive proxy
statement/prospectus and other relevant materials for the proposed Business Combination will be mailed to shareholders of TCAC as of a record date to be
established for voting on the Business Combination. Shareholders of TCAC will also be able to obtain copies of the preliminary proxy
statement/prospectus, the definitive proxy statement/prospectus and other documents filed with the SEC, without charge, once available, at the SEC’s
website at www.sec.gov, or by directing a written request to: Tuatara Capital Acquisition Corporation, 655 Third Avenue, 8th Floor New York, New York
10017.

Participants in the Solicitation

TCAC and its directors and executive officers may be deemed participants in the solicitation of proxies from TCAC’s shareholders with respect to the
Business Combination. A list of the names of those directors and executive officers and a description of their interests in TCAC is contained in TCAC’s
registration statement on Form 10-K, which was filed with the SEC on March 11, 2022 and subsequently amended on April 26, 2022 and is available free
of charge at the SEC’s website at www.sec.gov, or by directing a request to Tuatara Capital Acquisition Corporation, 655 Third Avenue, 8th Floor New
York, New York 10017. Additional information regarding the interests of such participants will be contained in the proxy statement/prospectus for the
Business Combination when available.

SpringBig and its directors and executive officers may also be deemed to be participants in the solicitation of proxies from the shareholders of TCAC in
connection with the Business Combination. A list of the names of such directors and executive officers and information regarding their interests in the
proposed Business Combination will be included in the proxy statement/prospectus for the Business Combination when available.




Forward-Looking Statements

Certain statements in this Current Report on Form 8-K may be considered forward-looking statements. Forward looking statements generally relate to
future events or TCAC’s or SpringBig’s future financial or operating performance. For example, statements about the expected timing of the completion of
the Business Combination, the benefits of the Business Combination, the competitive environment, and the expected future performance (including future
revenue, pro format enterprise value, and cash balance) and market opportunities of SpringBig are forward looking statements. In some cases, you can
identify forward-looking statements by terminology such as “may,” “should,” “expect,” “intend,” “will,” “estimate,” “anticipate,” “believe,” “predict,”
“potential” or “continue,” or the negatives of these terms or variations of them or similar terminology. Such forward-looking statements are subject to risks,

uncertainties, and other factors which could cause actual results to differ materially from those expressed or implied by such forward-looking statements.

 « ” «

These forward-looking statements are based upon estimates and assumptions that, while considered reasonable by TCAC and its management, and
SpringBig and its management, as the case may be, are inherently uncertain. Factors that may cause actual results to differ materially from current
expectations include, but are not limited to: (1) the occurrence of any event, change or other circumstances that could give rise to the termination of the
Amended and Restated Merger Agreement; (2) the outcome of any legal proceedings that may be instituted against TCAC, SpringBig, the combined
company or others following the announcement of the Business Combination; (3) the inability to complete the Business Combination due to the failure to
obtain approval of the shareholders of TCAC or to satisfy other conditions to closing, including the satisfaction of the minimum trust account amount
following any redemptions; (4) changes to the proposed structure of the Business Combination that may be required or appropriate as a result of applicable
laws or regulations or as a condition to obtaining regulatory approval of the Business Combination; (5) the ability to meet stock exchange listing standards
at or following the consummation of the Business Combination; (6) the risk that the Business Combination disrupts current plans and operations of
SpringBig as a result of the announcement and consummation of the Business Combination; (7) the ability to recognize the anticipated benefits of the
Business Combination, which may be affected by, among other things, competition, the ability of the combined company to grow and manage growth
profitably, maintain relationships with customers and suppliers and retain its management and key employees; (8) costs related to the Business
Combination; (9) changes in applicable laws or regulations; (10) the possibility that SpringBig or the combined company may be adversely affected by
other economic, business, and/or competitive factors; (11) the limited operating history of SpringBig; (12) the SpringBig business is subject to significant
governmental regulation; (13) the SpringBig business may not successfully expand into other markets; (14) the recent coronavirus (COVID-19) pandemic
and its impact on business and debt and equity markets; (15) operating a business in the cannabis industry; and (16) other risks and uncertainties set forth in
the sections entitled “Risk Factors” and “Cautionary Note Regarding Forward-Looking Statements” in TCAC’s Registration Statement on Form 10-K,
which was filed with the SEC on March 11, 2022 and subsequently amended on April 26, 2022, and which are set forth in the Registration Statement on
Form S-4 which was filed by TCAC with the SEC on February 10, 2022, as amended, in connection with the Business Combination.

Nothing in this Current Report on Form 8-K should be regarded as a representation by any person that the forward-looking statements set forth herein will
be achieved or that any of the contemplated results of such forward-looking statements will be achieved. You should not place undue reliance on forward-
looking statements, which speak only as of the date they are made. Except as may be required by law, neither TCAC nor SpringBig undertakes any duty to
update these forward-looking statements.

Item 9.01. Financial Statements and Exhibits.
(d) Exhibits.
Exhibit No. Description

99.1 Investor Presentation
104 Cover Page Interactive Data File, formatted in Inline XBRL and included as Exhibit 104.




SIGNATURE

Pursuant to the requirements of the Securities Exchange Act of 1934, the registrant has duly caused this report to be signed on its behalf by the
undersigned hereunto duly authorized.

TUATARA CAPITAL ACQUISITION CORPORATION

By:  /s/ Albert Foreman

Name: Albert Foreman
Title:  Chief Executive Officer

Dated: May 5, 2022
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Important Disclosures

Confidentiality and Disclosures

This wnfidential presentation (the “presentation”) is being delivered to you by Tuatara Capital Acquisition Com. (“TCAC") and springbig, Inc. (“springbig”) for use by springbig and TCAC in connection with their proposed business
combination (the “business combination” or the “transaction”). This presentation is for information purposed only. Any reproduction or distribution of this presentation, in whole or in part, or the disdosure of its contents, without the
prior onsent of springbig and TCAC is prohibited. By acoepting this presentation, each redpient agrees {on behalf of itself and each of itself and its directors, partners, officers, employees, attorneys, finandal advisors, agents and
representatives (each of the foregoing, a “representative”), (i) to maintain (and direct its representatives t maintain) the confidentiality of all information that is contained in this presentation and not already in the public domain; and
(i1) to retum or destroy (and direct its representatives to return or destroy) all copies of this presentation or portions thereof in its possession following the request for the return or destruction of such copies. Neither this presentation
norany oral statements made in connection with this presentation shall constitute an offer to sell or the solidtation of any offer to buy any securities, or the solidtation of any proxy, vote, consent or approval, in any jurisdiction in
connection with the proposed business combination, nor shall there be any sale of securities in any jurisdiction in which the offer, solidtation or salewould be unlawful prior to the registration or qualification under the securities law of
any such jurisdiction. This communigation is restricted by law; it is not intended for distribution to, or use by any person in, any jurisdiction where such distribution or use would be contrary to locl law or regulation. Neither springbig,
TCAC, nor any of the respective affiliates, control persons, officers, directors, employees, representatives or advisors is making an offer of the Securities in any state where the offer is not pemitted To the extent the terms of any
potential transaction are induded in this presentzstion, those terms are induded for discussion purposed only. Mo federal, state, or foreign securities authorities have determined that this presentation is accurate or complete. Any
representation to the contrary i s a criminal offense.

Mo Representations or Warranties

This presentation is for informational purposes only and does not purport o cnt@in all of the information that may be required © evaluate a possible investment dedsion with respect to springbig. The redpient agrees and
adknowledges that this presentation is not intended to form the bass of any investment dedsion by the redpient and does not constitute investment, @x or legal advice. No representation or warranty, express or implied, is or willbe.
given by TCAC or springbig or any of their respective affiliates, directors, officers, employees or advisers or any other person as to the acauracy or completeness of the information in this presentation or any other written, or other
communication transmitted or otherwise made available to any party in the course of its evaluation of a possible transaction between TCAC and springbig and no responsibility or liability whatsoever is accepted for the accuracy or
suffidency thereof or for any errors, omissions or misstatements, negligent or otherwise, relating thereto. The redpient also acknowledges and agrees that the information contained in this presentation is preliminary in nature and is
subjectto change, and any suchchangesmay be material. TCAC and springbig disclaim any duty to update the information contained in thispresentation
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Disclaimer (Cont’d) spring b‘-g@
Important Disclosures

Forward-Looking Statements

This presentation contains certain “forward-looking statements” within the meaning of federal securities laws. Forward-locking statements may indude, but are not limited to, statements with respect to (i) trends in the @nnabis
industry and springbig market size, induding with respect to the potential total addressable market in the industry; (i) springbig's growth prospects; {iii) springbig’s projected finandal and operational performance, induding relative to
its competitors; (iv) new product and sendce offerings springbig may introduce in the future; (v) the potential trmnsaction, induding the implied enterprise value, the expected post-dosing ownership structure and the likelihood and
ability of the parties to successfully consummate the potential transaction; (vi) the risk that the proposed business combination may not be completed in a timely manner or at all, which may adversely affect the price of TCAC's
securities; (Vi) the failure to satisfy the conditions to the consummation of the proposed business combination, induding the approval of the proposed business combination by TCAC's stockholders; (viii) the effect of the announcement
or pendency of the proposed business combination on TCAC's orspringbig's business relationships, performance, and business generally; (ix] the outcome of any legal proceedings that may be instituted against TCAC or springbig related
to the definitive agreement or the proposed business combination; (x) the ability to maintain the listing of TCAC's securities on the NASDAQ; (xi) the price of TCAC's securities, induding volatility resulting from changes in the competitive
and highly regulated industry in which springbig plans to operate, variations in performance across competitors, changes in laws and regulations affecting springbig's business and dhanges in the combined capital structure; (xii) the
ability to implement business plans, forecsts, and other expecations after the completion of the proposed business combination, and identify and realize additional opportunities; and (xiii) other statements regarding springbig’s and
TCAC's expectations, hopes, beliefs, intentions or strategies regarding the future. In addition, any statements that refer to projections, fore@sts or other characterizations of future events or draumstances, induding any underying
assumptions, are forward-looking statements. The words “anticipate,” "believe,” “continue,” "could,” "estimate,” “expect,” "intends,” “outlook,” “may,” “might,” “plan,” “possible,” "potential,” “predict,” "project,” “should,” “would,”
and similar expressions may identify forward-ooking statements, but the absence of these words does not mean that a statement is not forwand-looking. Forward-looking statements are predictions, projections and other statements.
about future events that are based on current expectations and assumptions and, as @ result, are subject, are subject to nisks and uncertainties. You should crefully consider the risks and uncertainties desaibed in the “Risk Factors”
section of TCAC's Annual Report on Form 10-K and registration staement on Form 5-4, any proxy siaement/prospectus relating to the transaction, other dotuments filed by TCAC from time to time with SEC, and any risk factors made
available to you in connection with TCAC, springbig and the transaction (induding without limitation those set forth below in this presentation under “Risk Factors”). These forward-looking statements involve a number of risks and
uneerainties (some of which are beyond the control of springbig and TCAC), and other assumptions, that may ause the actual results or performance to be materially different from those expressed or implied by these forward-looking
statements.

You should not take any statement regarding past trends or activities as a representation that the trends or activities will continue in the future. Forward-looking statements speak only as of the date they are made. Readers are
cautioned not to put undue reliance on forward-looking statements. Neither springbig, TCAC nor any of their respective affiliates, control persons, officers, directors, employees, representatives or advisors assume any obligation and
intend to update or revise any forward-looking ststements, whether as a result of new information, future events, or otherwise. Neither springbig, TCAC, nor any of their respective affiliates, control persons, officers, directors,
employees, representatives or advisors gives any assurance that either springbig or TCAC will achieve its expectations.
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Important Disclosures

Industry and Market Data

This presentation contains certain information conceming springbig’s products, services and industry, induding market size and growth rates of the markets in which springbig partidpates, that are based on industry surveys and
publications or other publidy aveilable information, other third-party survey data and research reports, and springbig’s intemal sources. This information involves many assumptions and limitstions; therefore, there @an be no guarantee
as to the accuracy of such assumptions and you are cutioned not to give undue weight to this information. Further, no representation is made as to the reasonableness of the assumptions made within or the acouracy or mpleteness
of any projections or modeling or any other information contained herein. Any dats on past performance or modeling contained herein are not an indi@tion as to future performance. Neither springbig, TCAC or any of their affiliates,
control persons, officers, directors, employees, representatives or advisors has independently verified the accuracy or completeness of any such third-party information. In addition, projections, assumptions estimates, goals, tagets,
plans and trends of the future performance of the industry in which springbig operates, and its future performance, are necessarily subject to uncertainty and risk due to a variety of factors, induding those described above. These and
other factors could cause results to differ ially from those in the esti made by independent parties and by springbig and TCAC. Neither springbig, TCAC or any of their respective affiliates, control persons, officers,
directors, employees representatives or advisors assumes any obligation to updatethe information in this presentation

Trademarks and Copyrights

This presentation may contain trademarks, senice marks, trade names, and copynights of other companies, which are the property of their respective owners, and TCAC's and springbig’s use thereof does not imply an affiliation
endorsement by, the owners of such trademarks, service marks, trade names, and copyrights. Solely for convenience, some of the trademarks, service marks, trade names and copyrights referred to in this presentation may be listed
withoutthe ™, @ or @ symbols, but TCAC and springbig will assert, to the fullest extent under applicable law, therights of the applicable owners, if any, to these trad emarks, service marks, trade namesand copyrights.

Financial Information

The historical finandal information regarding springbig contzined in this presentstion had been taken from or prepared based on historial finandal statements of springbig. Such finandal statements will be induded in the registration
statement/proxy statement related to the transaction. Accordingly, the historical finandal information induded herein should be considered preliminary and subject to adjustment in connection with the completion of the PCAOB audit.
springbig’s results and finandal condition as reflected in the finandal statements induded in the registration statement/proxy ststement may be adjusted or presented differently from the historical finandal information induded herein,
and thedifferences could be material

MNon-GAAP Financial Measures

This pressntation includes certain non-GAAP financial measures (including on a forward-look ing basis). These non-GAAP financial measures, and other measures that are calculated using these non-GAAP measures, may exclude items
that are significant in understanding and assessing springbig’s financia results, and therefore, are an addition, and not a substitute for or superior to, measures of financial performance prepared in accordancewith GAAP, and should not
be construed as indicators of our operating performance, liquidity or cash flows generated by operating, i nvesting and financing activities as there may be significant factors or trendsthat they fail to address springbig and TCAC have
included these non-GAAP financialmeasures {including on a forward-looking basis) because they believe these measures provided useful supplemental information to investors about springbig. springbig’s management uses these non-
GAAP financialmeasures, in conjunction with GAAP finandal measures, asan integral part of managing its business Using any suchfinancial measure to analyze springbig’s businesswould have material lim itations becuse the
«calculaion are, for example, based onthe subjective determination of management regarding the nature and classification of everts and circumstances that investors may find significant, a nd because they exclude significant expenses.
that are required by GAAP to be recorded inspringbig’s finandal measures. Additionally, other companiesmay ca lculate non-GAAP measures differently, or may use other measures to calculae their financial performance, and therefore
springbig's non-GAAP measures may not be directly comparable to similarly titled measures of other companies. Thispresentation alse indudes certain projections of non-GAAP financialmeasures. Dueto the high variability and
difficulty in making accurate forecasts and projections of some of the information excluded from these projected measures, together with some ofthe excluded information not being ascertainable or accessble, springbigis unableto
gquantify certain amounts that would be required to be included inthe most directly comparable GAAP financialmeasures without unreasonable effort. Consequently, no disdosure of estimated comparable GAAP measuresis included
and no reconciliion of theforward looking non-GAAP financial measures is included. Wecaution investorsthat non-GAAP financial information, by its nature, departs from traditional accounting convertions. Therefore, itsusecan
make it difficult to compare our current results with our results from other reporting periods and withthe results of other companies. EBITDA (Earnings Before Interest, Taxes, Depreciaion and Amortization) is a non-GAAP measure,
with the closest GAAP metric being net income. EBITDA as set forth above excludesnon-cash stock compensation expenses These non-GAAP financial measures should not be considered in isolation from, or as a substitute for, financial
information presented incompliance with GAAP, and the non-GAAP financial measuresas used inthe above may not be comparable to similarty titled amounts used by other companies or persons, because they may not calculaethese
non-GAAP measuresinthesame manner.
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Important Disclosures

Use of Projections

This presentation also contains certain finandal forests, induding revenue and revenue growth, revenue multiple, growth-adjusted revenue multiple, gross margin, EBITDA margin, CAGR, ARR and ARR growth, @nnabis retail market,
gross profit, operating income, projections and estimates. Neither TCAC's nor springbig’s independent auditors have studied, reviewed, complied or performed any procedures with respect to the projections for the purpose of the
indusion in this presentation, and, accordingly, neither of them have expressed an opinion or provided any other form of assurance with respect thereto for the purpose of this presentation. These projections are for illustrative
purpases only and should not be relied upon as being necessarily indicative of future results. In this presentation, certsin of the above-mentioned projected information had been provided for purposed of providing comparisons with
historical data. The assumptions and estimates underlying the prospective finandal information are inherently uncertain and are subject to a wide vanety of significant business, economic and competitive risks and uncertainties that
could cuse actual results to differ materially from those contained in the prospective finandal information. Projections are inherently uncertain due to 3 number of factors outside of TCAC's of springbig's control. While all finandal
projections, estimates and targets are necessarily speculative, TCAC and springbig believe that the preparation of prospective finandal information involves increasingly higher levels of uncertainty the further out the projection,
estimate or target extends from the date of preparation. Accordingly, there @an be no assurance that the prospective results are indicative of future performance of the combined company after the transaction or that actual results will
not differ materially from those presented in the prospective finandal information. Indusion of the prospective finandal information in this presentation should not be regarded as a representation by any person that the resuls
contained in the prospective financial information will be achieved.

Additional Information About the Proposed Business Combination and Where to Find It

The proposed business combination will be submitted to stodkholders of TCAC for their consideration. TCAC has filed a registration statement on Form S-4 (the “Registration Statement”) with the SEC, which indude preliminary and
definitive proxy statements to be distributed to TCAC's stodkholders in connection with TCAC's solidtation for proxies for the vote by TCAC's stockholders in connection with the proposed business combination and other matters as
described in the Registration Statement, as well as the prospectus relating to the offer of the securities o be issued to springbig’s stockholders in connection with the completion of the proposed business combination. After the
Registration Swtement has been filed and dedared effective, TCAC will mail a definitive proxy smtement and other relevant douments to its stockholders as of the record date established for voting on the proposed business
combination. Before making any voting decision, TCAC's stockholders and other interested persons are advised to read the preliminary proxy statement [/ prospectus and any amendments thereto and, once available, the definitive
proxy statement / prospectus, along with all other relevant documents filed or that will be filed with the SEC in connection with the proposed business combination and the TCAC's solicitation of proxies for its special meeting of
stockholders to be held to approve, among other things, the proposed business combination, because these documents will contain important information about TCAC, springbig and the proposed business combination.
Stodkholders will be able to obtain free copies of the preliminary or definitive proxy statement, as well as other documents filed with the SEC regarding the proposed business combination and other documents filed with the SEC by
TCAC, without charge, attheSEC's website locted at www.sec.gov or by directing arequest to Tuatara Capital Acquisition Corporation, 655 Third Avenue, 8th Floor, New York 10017.

Participation in Solicitation

TCAC and springbig and their respective directors and exequtive officers may be deemed under SEC nules to be partidpants in the solidtation of proxies of TCAC's sharsholders in connection with the proposedtransaction. Investors and
sequrity holders may obtsin more detziled information regarding the names and interests in the proposed transaction of TCAC's directors and officers in TCAC's filings with the SEC, induding TCAC's Annual Reporton Form 10-K, which
was filed with the SEC on March 11, 2022 and subseguently amended on April 26, 2022. To the extent that holdings of TCAC's securities have changed from the amounts reported in TCAC's Annual Report on Form 10-K, sudch changes
have been or will be reflected on Satements of Change in Ownership on Form 4 filed with the SEC. Information regarding the persons who may, under SEC rules, be deemed participants in the solidtions of proxies to TCACs
shareholders inconnectionwith the proposed transaction will be set forth in the praxy statement/prospectus for the proposed transaction, which is expectedto befiled by TCACwith the SEC.

Investors and security holders of TCAC and springbig are urged 1o read the proxy staEment/prospectus and other relevant doouments that have been and will be filed with the SEC carefully and in their entirety when they become
awailable beuse they will contain importa nt information about the proposed transaction. Investors and security holders will be able to obmin free copiesof the proxy stetement and other documents contzining impor@nt information
about TCAC and springbig through the website maintained by the SEC at www seczov. Copies of the documents filed with the SEC by TCAC @n be obtained free of charge by directing a written request to TCAC, 655 Third Avenue, 8™
Floor, New York 10017

Risk Factors

For adescription of the risks assodated withan investment in springbig, induding with respect toits business and operations, we refer you to the “Risk Factors” section the Appendix to this presentation and asset forth in TCAC's Annual
Report on Form 10-K and registration statement on FormS-4 under “Risk Factors.”
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Tuatara Capital Overview

Tuatara Capital, L.P.
manages over $390 million
across two flagship private
funds that make long-term
investments into growth
stage businesses in the
emerging legal cannabis
industry
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Tuatara Investment Thesis for springbig
Scaled Software Platform Providing Leading CRM and Marketing Capabilities for Cannabis Retailers

Platform of Choice to

Consolidate a Highly
Fragmented Cannabis
Technology Ecosystem

Software-as-a-Service
(SaaS) Business Model
that is “Sticky” and
High Growth

1
2

— Largest loyalty & marketing

automation provider

with 41M+ consumers
enrolled in the platform and
1,000+ customers

Loyalty and messaging can be
critical for cannabis retailers
and brands to directly
engage, connect, and retain
their customer base

110% net retention*

Entrenched with leading
MS0s, capturing the
“enterprise” customer base

Demonstrated ability to
expand existing relationship
with customers, resulting in
leading net retention

springbig does business with
79% of companies on
American Cannabis Operator
Index 12!

Based on FY 2021. Net retention is a non-GAMP financial metric. See skide 33 for calculation.
New Cannaiis Ventures.

Continuing strong growth of
retailers as states continue to
legalize, increase consumer
base & spend

Capture larger marketing
spend from cannabis brands,
as the proliferation of
branded products accelerates

When legally available,
capture a portion of the $7bn
GMV processed by retailers
utilizing the platform through
payments and rewards wallet
TAM opportunity of $26bn
growing at 20%+ CAGR

— Well positioned to

consolidate technology
ecosystem with clear
strategic rationale and value
creation across Loyalty, Data
Analytics, Online Ordering,
and POS/Payments

Value creation in leveraging
its consumer purchasing and
feedback data across multiple
new vertical software
offerings

Chief Executive Officer,
Jeffrey Harris, has over 35
years of deep industry
experience, and has
successfully founded loyalty
marketing businesses in the
past

Chief Financial Officer, Paul
Sykes, has 20+ years of
experience as CFO of high-
growth 5aas businesses in a
public company environment




Attractive entry point

Comparable Peer Group Medians(!)
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I Sprlngblg@ i Marl;e:g:ggi;ue;tinmer Commerce / POS SaaS Software Cannabis Software
|
|
CY23 Revenue |
Growth (YoY) 65% ! 27% 31% 29% A5%
__________
|
CY23EV/ i
Revenue Multiple 4.3x ! L ol £ =L
|
Fo-mmmm- - e
|
|
CY23 Gross 0, I
Mt 78% | 81% 72% 81% 91%
|
|
o) r
o] CY23 EBITDA
o Morgin® 15% | 8% 2% 3% (2%)
= |
= Fmmmmm——-- e et
. |
2B CY23 Growth !
Adjusted 0.1x i 0.3x 0.2x 0.3x 0.1x
Revenue | 1
Multiple® \\\ :

_ 1} Source: Capital 10 and Wall Strest Remearch 0 of 4/4/2022 based on TCAC baard merger approval date
=) 3} EBMDA is a non-GAGP metric, and the clasest GAAP metric is Net Income. EBITDA and net incame are the same in springbig’s figures shown
3} Projected increme from CY 2022 through CY 2023,
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springbig at a Glance

§ Platform Highlights

+  Scaled software platform providing leading CRMand
marketing solutions to the cannabis industry

+  Differentiated loyalty marketing, digital
communications, and text/email marketing solutions

*  B2B2Cstrategy delivering significant value to 1.240 Total Retailers + 69 Total Brands®
cannabis retailersand brands *

1,300+ clients with over 2,400 retail locations?

D Nearly 2 billion client messages annually(?

Revenue (M)
/55 47 billion+in GMVE)

(%j “4" 110% Net retention!®

))
i ;
&) o105 $24M Revenue
S P |-
ooy s152 l 58% Revenue Growth in 2021A

% $5.7

]

Inc .
=) Ranked 69 in the Inc. 5000°)
CY2019A CY2020A CY2021E  CY2022E  CY2023E  CY2024E

1} During2021.
Based

" o Foundedin 2016 | HQ in Boca Raton, FL | 158 Employees
4} Based bacription revenue; FY 2021. Non-GAAP financial metric. Ses shide 33,

5] 2021 ranking.




Cannabis retailers and brands face numerous issues

Engagement

Retailers and brands need ways to
reach customers state by state as
legalization continues

Intense competition, promotion-
driven sales, and lack of
communication channels in cannahis
make customer retention difficult for
retailers

Traditional advertising channels
restrict cannabis advertising,
hindering the ability for brands and
retailers to market their products

Data / Analytics

Lack of feedback data for brands to
reach and establish relationships
with consumers effectively

Retailers lack the analytics
infrastructure to make data
actionable for marketing

Lack of market intelligence and data
solution specific to the cannabis
market




springbig platform and solutions address critical challenges faced by
cannabis retailers and brands

Q Customer Retention .
_ 1]

Marke.tlng Rewards & offers, loyalty

automation and programs and customer

° CUS‘tomerAchiSition customer communication acquisition

Customer Spend \
Online ordering Y Reporting &
and payments(! analytics

Customer Foot-traffic

Data-Driven Actions

Customer
relationship
management

acquisition

Brand Exposure

Customer feedback
system

1) Onli rdering and nts potential new product offering pending status of legality.




Large, expanding cannabis retail market...

US Cannabis Retail Market Size

(in & billions)

$39.0 4L ° Market growing 21%+ per

$35.6 year
aLa o Projected to exceed
$25.9 $41.5bn by 2025

$20.1 ° Further potential upside
from future state
legalizations, including
recent additionsof NY, NJ
and CT (not includedin
forecast)

2020A 2021E 2022E 2023E 2024E 2025E

Source: New Frontier Dats, December2020.




...supported by strong industry tailwinds

One of the fastest growing end markets in the U.S.

Recent East Coast legalization including NY, NJ and CT

markets presents incremental upside opportunity

v
Tech offerings remain rudimentary and competition is
fragmented

o
Growth in marketing spend is expected to exceed growth of
the end market

o

o

Tailwinds from legislative change momentum

Current State of Cannabis Legalization

—= =St

Legalized Medical Cannabis

v

Legalized Adult-Use and Mediczl Cannabis

Cost of raw product expected to decrease | Value expected to accrue to brands | Marketing

spend expected to increase

Source: New Frontier Dats, December2020.




Proven B2B2C platform with powerful network effects

Retailer Brands

Brands target retailers that are

springbig retains retailer :
able to acquire loyal consumers

as paying Saas customer
Brand participationdrives

Comprehensive product suite ; g
more retail acquisition

sustains high client retention
5,000 existing brands

Platform engages consumers leading messaging
to drive growth & customer 5-10% of brands’ revenue will
B2B2C Go-To-Market strategy experience platform typically go into marketing spend(®

is highly scalable

s, &
s ppiye WCFER
S FETAIER 1NTERE

p, G
S Make geraneR S*

average marketing spand in similar industries 16




Industry-leading, ecosystem-wide integrations driving large data assets and

product innovation

springbig is ideally positioned \

with the full cannabis tech ecosystem ¢
et
Wealth of data '

applications
HubSpt mulchinp' () relect. TTTABLELIST .0 .
€ assets drives

OYHEADSET| s¥esnowflake mﬂasnucmsn insights to .

e-commerce partners monetize{l) a

s il il i e oy 1 Mtk
< growing user

POS partners

Blssscamatii D adias  Eornze covn (2 o nownas base

greenbits oeownow] GO pack o womowm  Leaflogix

o meREEwAY  oua®, [FIPOSABIT Tswte [REEL avisoscoces
-




Tenured management team and board of directors
Tremendous team with extensive tech & industry experience

Management
Team

Jeffrey Harris Paul Sykes Navin Anand
Chief Executive Officer Chief Financial Officer Chief Technology Officer

GIED DMGT kPME 4\ Verifone SRv

" inteq

Independent s = ’ -
Board of Ben Kovler Phil Schwarz Jon Trauben Scott Lewin Jeb Spencer
N Chairman/CEQ, Chairman/Principal, Partner, Altitude Investment Managing Director, Co-Founder and Managing
Directors GTIINC. Corazon Capital Management Salex Capital Partner, TVC Capital
, Former CMO, Tinder P ALmiTuoe W BARCLAYS CROSSGATES & Ga“me Wﬂow

S SIMPLENEXUS m TVC

CAPITAL

m CQBAZON A SALEXCAPITAL [§3
ANG 12 @tinder CREDITSUISSE ng 2/ SALEXCAPITAL B3

18
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Retail Offering
Overview




springbig retailer platform
Powerful data insight dashboards

@ In-depth campaign data

é‘? Robust analytics for retailers

é’? Customer acquisition made
<= simple

[®))

2

O

E_ é‘? Clear feedback and
o -

summaries by springbig




springbig consumer view
Suite of elegant consumer facing products

Enrollment

* Proven enrollment process to
ensure compliance

Rewards wallet app

* White label app offers the ability to
create a unique app icon, name, layout,
color scheme, and more

* Allows for brand consistency and a
better customer experience

Stashboard

*  Ability to add multiple images,
videos, and links

Includes did or did not click
retargeting, multi-method sending
with push notifications, intuitive
message sequencing, and A/B testing
tools

Feedback by springbig

* Analyzing customer feedback made
simple with robust dashboards that
track key survey performance
indicators




Retail case study: MSO in lllinois

|;@B\,I springbig customer since May 2018
e/

—

.
|'\§.2\,I 8,847 customers enrolled in SMS & loyalty
N

#

\‘\

o

- >,
I.@,‘.l In 2020, members spent an average 51,500 more—or 515%—
N

N -/ than non-members

A -

I.-@B‘] Loyalty customers visit, on average, 5.5 times more than non-
=

\\_

enrolled customers

springbig&l

yr W
I:' \. \ Loyalty members spend, on average, 518 more per purchase
= ?) than non-members

=
-

Note: All stats arefrom 2020,

springbig&l)
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Brands Marketing Platform
Overview




A
z

P

big&k

olflale

S|

m Start conversations

Advertise to very engaged cannabis
consumers in a way that doesn’t
feel like just an ad to them

ﬂ Increase awareness

Create powerful impressions that
can lead to a significant increase
in brand awareness across the
market with repetition and
investment

9(: Expand your impact

Potential to acquire many VIP
consumers with high lifetime value
and a surplus of crucial consumer
data

E Attribution data

For the first time in the cannabis
industry access detailed reporting
that gives your brand insight into
essential campaign attribution
metrics

brands can use springbig to obtain
insightful, actionable datapointsto
accelerate growth

4




Connecting brands with customers to
drive impactful results $8.4M

brands

in lifetime 21,200
value pow
consumers
created

spring blg customers

828

retailer
campaigns 90%
campaign
ROI




ngbig

Spri

Leading Cannabis
Brand

expand partnership
with top performing
dispensaries

campaign
results:

Brand case study: expanding partnership with top performing dispensaries

1,016 $17,383
$9,646
During Before

new customers. 296
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Growth Drivers




Substantial opportunities to potentially fuel organic growth

$104M

New features
and
functionality

Tremendous
expected
growth
New in new
customer recreational
acquisition markets
A ) Expansion
$2am within
i existing
(@) tail d
= Further retailers an
= penetrate brands
%) existing
markets
Projected Projected
28 Revenue Revenue

2021A - st




Our M&A growth strategy is driven by our customer needs

TOMORROW

Leading software platform providing data-driven CRM, marketing and
frictionless consumer buying experience

TODAY
Leader in CRM loyalty and marketing automation

Industry needs based on customer feedback MEA strategic focus Strategic rationale
Lack of actionable data and need for .
better Aland recommendation @h Segment consolidation an Expanding product and
e == service offerings
Need for improved consumer acquisition “ih Retail intelligence / data
x and retention through purpose-built ot ) :
marketing technology and targeting ﬂh Expanding geographic
— == reach
b Lack of fintech solutions, including ﬁih Customer HCqUISitIOH
pr:;issmg of payments and consumer T {AdTECh)
credi
12 i
D . ) @ Increasing scale
x Competition from online marketplaces ﬂh Fintech / payments /
= e-commerce (1)
b7 Need improvement of dispensary i
E e . . Realizing revenue and
x operations: POS, HR/team management, ﬂh Dispensary operations ﬂm g -
inventory management, working capital T == cost synergies

L financing, menu/displays management

B
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Highly scalable platform with tremendously efficient model

arge & Active 1,300+ / 2,400+ $78 50M+

G Merchandized
Customers/Locations!! ik 4 e Consumers
Ser base Volumet3!

Strong 58% 78% 110%

Financial Profile Revenue Growth(? Gross Margins!¥ Net Dollar Retention(®

Spring

1} Includes current accounts, whether active or suspended. s well a5 accounts currently being on-boarded.
2} Growth from 2020 10 2021
3] Gross merchandized volume is calculated by multiplying the total amount of goods s0ld by their sales price in 2 given period

4] 2023 gross mangin.
51 Bamsed on subscription revenue; FY 2021. Non-GAAP financial metric. See siide 33 31




Attractive, organic financial profile

Revenue

(% in millions)

M Retail M Brands

A"Jv'

v- f&\
«“"G i

2019A 2020A 2021A 2022E 2023E

%

Growth (e

58% 60%

65%

2024E

65%

Gross Profit

(5 in millions)

2019A 2020A 2021A 2022E

%

Magn 4% 67%

481

530

2023E 2024E

% % 78% T8%

1)  EBITDA is a non-GAAP metric, and the closest GAAP metric is Net Income. EBITDA and net income are the same in springbig’s figures shown.

EBITDA)
(% in millions)
528
59
f=—] -
52 U g (2)
2019A 2020A 2021A 2022E 2023E 2024E

%

Margin (40%)

(9%)  (21%)  (6%)  15%  27%




Leading net retention

Proven land and expand strategy (MRR)(1)(2)

434

S in thousands

53
I

Previous MRR Current MRR

Leading cannabis retailer #1

- Net Dollar Retention(®)

$10

Previous MRR Current MRR

Lnadingcancablsretsileril o Differentiating loyalty programs excite

$17
$1
|
Previous MRR Current MRR

Leading cannabis retailer #3

1} Non-GAAP financial metric. MAR & defined a3 manthly recurring revenue. MRR & cabculated by summing manthly total recurring revenue.

2} During pesind 04 2020 -01 2021.

customers with a cornucopia of enhanced
$5 offers and rewards

Consistent communication with customers
may boost retention and engagement while

s0 positioning customers to make purchases
|
Previous MRR Current MRR . .
Reliable customer service ensures that
Leading cannabis retailer #4

customer concerns are accounted for

e 3} Based on FY 2021 Net Dollar Retention i cakulated a5 the average recursing monthly subscription revenue adjusted for losses, increases. and decreases in moathly
subseriptions during the prior twehe manths divided by the average recurring monthly subscription revenue over the prior twehe-manth period.
EN




Financial overview

5 in millions

CY20A CY21A CY22E CY23E CY24E
Retail Revenue $15.0 $233 $353 $551 $852
Brands Revenue 02 o7 31 82

58% 60% 65%

% Margin 67% 1% TT% 78%

Operating Expenses(!! (11.8) (22.1) (31.8) (40.1) (52.9)

% Margin (9%) (21%) (6%) 15% 27%

Frojections include additional costs asseciated with being  public company.
Z)  EBITDA 23 non-GAAP metric, 3nd the closest GAAF metric is netincome. EBITDA and net income are the s3ms in springbig's
shown.

figures
3)  EBITDA sxcludes non-cash stock compensation expense
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Transaction overview

Transaction Overview(" Pro Forma Valuation (1}

(& in millions, except per share data)

— TCAC to merge with springbig ata pro forma enterprise value of $275M Pro forma shares outstanding 46.8

— Total net proceeds of $203M for the transaction®® and total springbig earnout shares of 10.5
milliont2 Price per share $10.00

— 100% equity rollover from springbig shareholders

Implied equity value $468
— $13M Equity PIPE © and $11M Convertible Note and Warrants ®to support the transaction
— $50M Committed Equity Financing Facility available for 3 years Less: Net cash® (8193)
— 1.0M shares forfeited by TCAC Sponsor and up to 1.0M "bonus” shares allocated to non- Implied total enterprise value $275
redeeming TCAC shareholders
— TCAC Sponsorwill deposit 25% of its sponsor promote shares into an escrow, Implied CY2023E revenue multiple 4.3x

lllustrative Pro Forma

which will be released at $12.00 per share
Sy~ souRess
\@/
)

TCAC cash-in-trusti2 $200

i Equity issued to springbig $215
R springbig shareholder equ ingbig Existing Sharehold
rg\ov%r J equty $215  Cashto balance sheet $203 ek bt A
EEEEE{;E’S Tom pinvate Rlacmeit $13  Estimated transaction expenses $20 m TCAC Shareholders
Proceeds from Convertible Note $10
Offering m TCAC Sponsor
Total Sources $438  Total Uses $438 = BiPE
1) There can be no assurances or guarantess whatsosver that the parties will be i the ion on the terms described harein, if st il

Assuming no redemptions.
() Total eamout shares of 10.5 millon for springbig pre-closing sharehokders and equity incentive holders to be achieved in installments, with 7.0 milion shares issved 3t $12.00, 2.25 milion shares issved 2t $15.00 and 1.25 millon shares issued st $12.00, in each caseif the

. exceeds the price for 20 trading days within any 30-trading day peried ocourring o later than 50 months following the ciosing of the merger.
36 4)  Pro forma ownership exchides i springbig samout considerstion of up to 10.5 milion shares, i) 1 millon TCAC sponsor escrow shares, i) 10 million public and & millon private warrants and iv} the new equity incentive plan.
{5} 57 miliion of the PIPE prefunded in March 2022 = it note which will i convert equity upan dasing at $10.00 per share

{6} $11 million senior secured convertible note and warrants 1o be issued at 9% original Bsuediscount a1 the clasing of the propased merger. Additional tranche of §5 milion will close, subject 1o certain conditions, after the closing of the propased manger.




Bonus Shares Incentive Structure for Non-Redeeming Public Shareholders

— Non-redeeming public shareholders to receive up to 1 million additional “bonus” pro rata shares at closing (1!

— Effective cost basisto public shareholders decreases as redemptions increase

Illustrative Incentive Share Structure at Various Redemption Levels

favn except per share amount

illustrative Redemp 5 0% 20% 40% 60% BO% 90% 95%

O e i bl et ST i D RO e e L e e s S s i
Bonus Shares to Non-Redeeming Shares 5% 6% B% 13% 25% 50%

SPAC Non-Redeeming Shares 20,0 16.0 12.0 8.0 4.0 20 10

(x) Ilustrative $10.00 purchase price 510.00 510.00 $10.00 510.00 10.00 510.00 510.00

Illustrative Cost of SPAC Non-Redeeming shares (Smm) 5200 5160 5120 SSO 540 520 510

(+) Total Shares to SPAC 5/H 21.0

Illustrative Cost Basis to Non-Redeeming SPAC Public Shareholders

.§ 310,00 $9.52 59.41 $9.23 T

;FE 59.00 $8.00

858 s S

S ¥ 5700

-% E $6.00 $5.00
F 2 s500

= 54.00

= 0% 20% 0% 60% 80% 0% 25%

Redemptions (%)
[1)Subjectta a masmum of 1:1 additional "banus® share per non-redesmable share




Peer operating benchmarking()

CY2023E Revenue Growth .
Cannabis
Marketing / Customer Engagement Commerce / POS SaaS Software Technology
Median: 27% Median: 31% Median: 29% Median: 45%
65%
51% 55%
37% 35% 37% 343% 34% 35%
I 2% 3% 0% 7% 26% aam SR D% mmoaam 21% ey, 2% 36 9% I aam Mn 0w 2% 1mx 16
EEEEEE - TR
o e s Qoo sy DV g B . = ‘E-i"’ D cow o \_;: Em 2 v ) Bt s Uk [FlPat Rapan POmoRE folrs Seemee DRGSR A [P p—
CY2023E Revenue Multiple
Cannabis
Marketing / Customer Engagement Commerce / POS SaaS Software Technology
Median: 7.3x Median: 6.0x Median: 8.5x Median: 4.0x
26.0x
. o
43 106 9.2% 73x 56Kk 556 41y 1080 106 B 81x TIx 48x 43 37x 350 35 . . 108103 93¢ 85¢ 76 T3 700 T0% 42 3 220 38
e e e | N N B B B F N ha
I e I . A, oo ceie o b Mo ) O Bl Zzme @ o rnaptan s fyciora Do [Pt s s Ao ubD Leafly e
CY2023E Growth-Adjusted Revenue Multiple!?
Cannabis
Marketing / Customer Engagement Commerce / POS Saas Software Technology
Median: 0.3x 0.7x Median: 0.2x 0.8x - Median: 0.3x Median: 0.1x
04% 0.4x 04 0.4x 04x 04x 04x 0.4
" 03K 03 ooy _— 034 02 02x g2 g2 tORT I 030 03¢ g3 03k gay
_— 0. X 0Ax 04x 0.1x . . . . . 2 pax 01x gaix
> AllEme- T
B W g gy DY D e g T, o -2& For) P '_‘_': Globaichwosees Croast &), Bl 2 sk hmaphan Donulin ORI s Wasnse S0 s A [t Brmetetuchd Lol

1) Sousce: Capital 10 and Wall Street Research a3 of 4/4/2022 based on TCAC baard merger approval date.
2} Non-GAAP financial metric. Growth-adjusted revenue mulliple  calculated by dividing the revenue multiple by the product of 100 multiplist by the comesponding revenue growth rate. Projeried incresse from £Y2022 through £Y2022.




Peer operating benchmarking (Cont’d))

CY2023E Gross Margin
Cannabis
Marketing / Customer Engagement Commerce / POS SaaS Software Technology
Median: 81% Median: 72% Median: 81% Median: 91%
B4%
B89% 90% 89% gE% B7% 8%
84% B2% 82% m1% 20% 83% 82% 81% 81% 81%
i 0% 76 T gy 7% R e e
51% s5p%
39%
20%
= B wessn DY g quines B wmocct @rutie N, @ 8O £ oom _f_i”cu-mwm Ctosst o zwen By [Pt oo ettt uckG) DoaSn bill - Wmsces nAGIN A A
CY2023E EBITDA Margin'?
Cannabis
Marketing / Customer Engagement Commerce / POS Saas Software Technology
Median: 8% Median: 2% Median: 3% Median: (2%)
50%
43%
3%
17% 20% 1% g7
W% 1% 10% on - - 15%
1%
11%) (2%) 5] (%) (55) (0s) (39«-) :5%) .
125%) l19‘3i3 (20%)
(36%)
M od ® 7 s Do o e [ i Bl maptanpmrstecrrccor ucb) Hla 5 ez Loty

W, somecene B @ swest com

10 DV & nasise Greme quis B emcagresmn

Sousce: Capital 10 and Wal Street Research au of 4/4/2022 based on TCAC board merger approval date.
MNon-GAAP financial metric. EBTDA margin i calculated by dividing EBTDA by revenue.

1
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40

Key investment highlights

Cannabis End Market

C 1 Category-Leading Customer Loyalty & Marketing Automation for the
&

® 2 Software-as-a-Service (SaaS) Business Model that is “Sticky” an
High Growth

d

Platform of Choice to Consolidate a Highly Fragmented Cannabi
® 4
Technology Ecosystem

<5 Exceptional Management Team to Execute on Strategy

. A A A A 4




Summary Risk Factors

Important Disclosures

pringbigél)

You should also carefully read the risk factors set forth in the “Risk Factors™ section of TCAC's registration statementon Form S-1 and the Form S-4 filed by TCAC in connection with the business combination.
Risks Relating to springbigand the Transaction

‘We have a relatively short operating history in a rapidly evolving industry, which makes it difficult to evaluate our future prospects and may increase risk that we willnot be successful.

We may not achieve or maintain profitability in the future.

If we fail to retain our existing clients and consumers or to acguire new clients and consumers in a cost-effective manner, our business may be harmed.

We may failto offerthe optimal pricing of our products and solutions.

‘While our selutions provide features to support our clients’ compliance with the complex, disparate and constantly evelving regulations and other legal reguirements applicable to the cannabis industry and te enline sales,

marketing and customer generation generally we generally do not, and cannot, ensure that our clients wil conduct their business activities in a manner compliant with such regulations and requirements. As a result, federal,

state, provincial or local government authorities may seek to bring criminal, administrative or regulatery enforcement actions against our clients, which could have a material adverse effect on our business, operating results
or financial cenditions, or could force us to cease operations.

If we fail to manage our growth effectively, our brand, business and operating results could be harmed.
‘We may not grow at the rates we histerically have achieved or at all, even if our key metrice may indicate growth.
Other companies may enter our market or introduce new technologies, which could adversely affectour business, financial and operating results.

If we are not able to develop new solutions, or successful enhancements, new features and modifications to our existing solutions, or otherwise incorporate such new solutions or enhancements, new features or
modifications to existing solutions through acguisition or partnership, our business, financial condition, and results of operations could be adversely affected. Further, acquistions of other businesses could result in a
diversion of management’s attention, result in additional dilution to steckholders, or otherwise disrupt or operations or harm our operating results. Mo guarantees can be made that we will successfully target acguisition
opportunities or successfully integrate any acquired businesses or operations.

If our marketing is unsuccessful in bringing in new clients, we may need to adopt costlier sales and marketing approaches in order to attract and/or retain clients, which could have a material adverse effect on our
profitability.

We may be unable to scale and adapt our existing technology and network infrastructure in a timely or effective manner to ensure that our products are accessible, which would harm our reputation, business and operating
results.

Our industry is rapidly evelving and undergoing significant technelogical change. If we are not successful in adapting te this evolving environment, or adequately scaling or adapting our technology or promoting and
improving the benefits of our platform, our growth may be limited, and our business may be adversely affected.

Our projections and estimates are subject to significant risks, assumptions, estimates and uncertainties. As a result, our projected or estimated revenues, market share, expenses and proftability may dif fer materially from
our expectations.

Real or perceived errors, failures, or bugs in our products could adversely affectour operating results and growth prospects.

We rely upon cloud-based data centers, infrastructure and technologies provided by third parties, and technology systems and electronic networks supplied and managed by third parties, to operate our business, and
interruptions or performance problems with these systems, technologies and networks may adversely affect our business and operating resufts.

Failure to protect or enforce our intellectual property rights could harm our business and results of operations. Further, the protection and enforcement of our intellectual property rights could be costly andior divert
management’s attention.

If we failto comply with the Telephene Consumer Protection Act, or any other applicable laws and regulations relating to consumer data, information and data privacy, we may face significant damages, which could harm
our business, financial condition, results of operations and cash flows.

We process, store and use personal information and related data, which subjects us to industry standards, governmental laws, regulations and other legal obligations, particularly related to privacy and consumer outreach
and contact, data protection and information security, and any actual or perceived failure to comply with such obligations could harm our business.

‘We may be subject to claims brought against us as a result of content we provide.
‘We may face difficulty in enforcing certain commercial contracts or other agreements.




Summary Risk Factors (cont'd)
Important Disclosures

ring b\'g@z;\

Risks Related to the Cannabis Industry
Cannabis remainsillagsl under fedzral law, and therefore, strictenforcement of federal |sws regarding cannabiswould likely result inour insbility toexecute curbusiness plan
Our businessisdependenton U.S. state laws and regulations pertsining tothe cannabis industry.

The cannabisindustry remains a relstively newindustry and may netcontinuetodevelop ascurrently predictad, which may negatively impact our successand ability to executz on our business plan
Because ourbusiness isdependent, inpart, uponcontinued

of cannabis by any negative trends could adversaly affect our business operations.
of our business is onthecontinued of cannabis.

The rapid changes inthe cannabisindustry and spplicable lswsand

make predicting and evaluating our future prospectsdifficult, and mayincressethe riskthat wewill not be successful

Federzl |law enforcement may deem our clients to be in violation of U.S. federal Iaw. Achange in U.S. faderal policy on cannabis enforcement andstrict enforcement of federal cannabis laws agsinst our diznts would undermine our business model and materially
sffzct our business and operations

The nascentstatus of the medical and recrestional cannabis industry invelves unique circumstances and there canbe no assurance thatthe industry will continue to exist or grow ascumently anticipatad.
Any potential growth inthe cannabisindustry continues to be subjact to new and changing state and local lawsand regulstions.
Change in the lavs, T d b

cause sdverss effects onour operstions.

Our business and our dientsare subject to 3 variety of U.S. and foreign lsws regarding financial transactions relsted to cannabis, which could subject cur clients to legal diaims or othenwise adversely sffect our business. Further, differing regulatory emironments
may cause adverse effects on our operstions.

Marketing intsunder regulatary fr

limit 3 potential target cannabis company’s ability to compatefor market share ins manner similarto thstof companies inother industries.
We may becomeirvolved in regulstory or agency proceedings, investigations and audits.

The cannabis industry faces significant opposition, and any negstive trands may advarsaly sffectour business operations.
Consumer preferences maychangs, and the potential target businessmay be unsuccessful in acquiring or retaining consumersand keeping pace with changing market developments.
The marketfor businessas in the cannabisindustry is highly competitive and evolving and we expectto face increased compatition, which could negatively impact our operating results.

We, or the cannabisindustry more generally, may receive unfavorsble publicity or become subjectto negative consumer or investor perception.

Our reputation and ability to do business may be nagatively impacted by the improper our busi rners,

agents.
Cartainevents ordevelopmentsinthe cannabis industry more gznerally may impact our reputation.

=)

There are alimited number of managementteamsin the cannsbisindustrythat are familiar with U 5. securitieslaws.

9

Service providersin the cannabis industry may be subjectto unfavorsbletax reatment.

b

Service providersin the cannabis industry mayface 3 numberof regulatary and other challenges, including dificulty accessing or maintaining banking erotherfinancial sanvices, insurance, oraccess to bankruptoy cours.
General Risks

spring

Negative publicity could zdversaly affect our reputation and brand. Such negative publicity or our failure to othenwise protect our brand could materially harm our businessand operating resufts.

fwe are unableta recruit, train, retain and motivate key parsonnel, we maynot achisve our businessobjectives.

The impactof global, regional or local economic and market conditions may adversaly sffect our business, operating results andfinancial condition

Our business, financial condition, cash flow and results of operations may be adversely affected by the ongeing COVID-13 pandemic or other similar epidemics or adverse public heatth developments.

Catastrophic events may disrupt ourbusiness and impair our ability to provide our platformto clients 2nd consumers, resulting in costs for remediation, clientand consumer dissatisaction, and other business orfinancial losses.

A service attack ransomware attack, security breach, unautharizd dats sccess o other failure of our security messures could impsir or i
reputation, or subjectusto significant liability.

our systams and delsy or interrupt service to our cliznts and consumers, harm our

Changes in tax |aws or regulations, and/or compliance with tax Isws and regulstions, could havea materizl sdverse effect on our, business cash flow, financial condition or opersting results.
We may require and beunableto raise additional capital, which could harm our business.




